
This is 

What we do.



Transforming 
the global 
engineering & 
manufacturing 
sector with 
award-winning 
b2b marketing

Finally Agency is a growing team of 
30+ digital marketers who are leading 
professionals in their field. 

We work exclusively in the engineering 
and manufacturing industry, delivering 
award-winning B2B marketing 
campaigns since 2013.
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Engineering and 
manufacturing 
specialists 
 
We specialise in delivering complex global 
marketing campaigns for businesses in 
the engineering and manufacturing sector. 
Our clients manufacture and/or sell to 
businesses in the following markets:

Aerospace 
& Defence
Automotive
Energy

Industrial
Marine 
Medical

I want  
them all  
for myself.

54

Jennifer Gauffin  
Senior Content Manager 

at Seco Tools

Read more on page 30



Strategy & Consultancy

Integrated Campaigns

Development & Migration

Branding & Design

Content & SEO

Video, Animation & Photography

Our Services
At Finally, we transform global engineering and manufacturing 
businesses by implementing strategies that attract, engage 
and delight their audience at every stage of the journey - 
generating better-qualified leads into the pipeline. 
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Our approach 
and values

This approach and belief system through-
out the whole team is what allows us to 
consistently achieve outstanding results 
and drive revenue for our clients. 

The mutual respect and relationship we foster 
with our clients means they trust us to carry 
out their marketing campaigns, year after year. 

40%
Kingsbury - Increased turnover by 
40% across the last 5 five years

4.5K
LG -  Generating over 4.5k leads 
across a 4 month Campaign

2m
Seco Tools - Over 2 million  
ad impressions

70%
Additure - Increased social  
impressions by 70% 

Rob Dando 
Managing Director

Logical 
We make marketing make sense. We don’t talk  
in code, and we’ll never make you feel silly.

Ambitious
World domination? Never say never. The sky's 
the limit  for ourselves and our clients.

Informed
We’re on top of all the algorithms, updates  
and best practices. The learning never stops.

Agile
We embrace new challenges, and approach 
obstacles with excitement, not resistance.
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Finally has been working 
with machine tool supplier 
Kingsbury since 2018, helping 
the business grow from 
£25m to £35m turnover 
across the last five years. 

Kingsbury

“The key for us was to 
find a company with a 
well-rounded team, that 
possessed a collective 
skill set across the various 
marketing disciplines, 
and yet retained a 
laser-like focus on our 
needs as a business”

Richard Kingsbury, Managing Director. 
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Branding
The quality of the company was in no 
way matched by the impact of the 
previous brand look; therefore we gave 
Kingsbury a complete brand overhaul. 

If the company wanted serious growth, it 
needed its brand to be taken seriously.

 
Timeline of  
our partnership:

Kingsbury Branding

Kingsbury

Imagery Style

A relaxed and honest imagery style, where 

people are not posing for the camera but 

getting on with their daily work.

32
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Kingsbury Website & HubSpot Installation

Website & HubSpot 
Installation
We created a website with a purpose - to 
inform, rank and generate leads. The most 
important aim for the new website was 
to increase the quantity and usefulness 
of leads, and the HubSpot installation 
improved the former ​​lack of insight into 
customer and prospect engagement. 
Between the new website launch on the 
20th of February 2019 and the end of the 
year, there were 2,519 conversions, which 
could all be tracked through the new CRM. 

“I’m really happy with the onboarding 
work I do with HubSpot, because I 
can see exactly how it’s helping not 
just a business, but the individual 
people. I can literally see how I am 
making the sales guys’ lives easier.” 

Jack Harris, Marketing Automation Specialist. 
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Demand Generation
Our most recent campaign focused on 
generating demand for multi-spindle machines, 
boosting the productivity of Kingsbury’s 
audiences' European competitors. However, 
the UK market was behind in adopting the 
technology, and needed more persuading 
to make the £1 million investment. 

Kingsbury had an ambitious goal - sell three 
multi-spindle machines within the year, a 
300% increase on the year above. With the help 
of Finally Agency’s marketing campaign, they 
sold three, leading to a significant increase in 
revenue for the client and a lasting interest in 
the UK market for multi-spindle machines. 

Kingsbury Demand Generation

Dear [First Name], 
 

Thank you for showing interest in our Mul�-Spindle Seminar Presenta�on.  
 

We’re processing your request, and one of our team will be in touch shortly. 
Reques�ng this seminar presenta�on is a great first step in your journey to  

winning market share. 

Secure your copy

How to win more work in the 
subcontractor market

Secure your copy

Are Mul�-Spindle machines  
user-friendly in 2022?

We also have new guides 
Check out our two Mul�-Spindle guides, written by our Product Manager 

and Mul�-Spindle expert, Andy Young.

Kind regards,  

The Kingsbury Team

kingsburyuk.com

Pre-owned Mul�-Spindle

In the mean�me, take a look at our pre-owned   
Mul�-Spindles: 

These machines are ready for immediate demonstra�on                         
and delivery; take a look.

Multi-Spindles  

Power. Capacity. 

Competitive Edge.

300%
With the help of Finally Agency’s marketing 
campaign Kingsbury achieved a 300% 
increase on multi-spindle machine Sales
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Kingsbury Imagery
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LG Business Solutions weren’t 
getting the results they wanted  
from their European B2B marketing.

We were brought in to inject creativity into 
their campaigns and drive better results.

We have optimised their ads and landing 
pages, and moved them away from 
selling on features - instead focussing 
on the benefits of their solution.

We now deliver multiple annual campaigns 
for the LG Air Solution business unit.

LG
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“Finally isn't just an agency but a mantra. It's the 
exact feeling I had when we brought them onboard.
 
Finally, we have an agency who gets us. Finally, we have 
a partner that thinks outside the box, cares about the 
work we do, dares to learn more and dig in regardless of 
how small or big or technical the topic may be.  
 
Finally, we can rest easy knowing that the job will 
get done, creatively, with passion and perseverance 
and that we'll be able to laugh along the way.”

LG Meet Therman

Meet Therman
LG Business initially asked Finally to help 
make them stand out at ISH, the world-
leading trade fair for HVAC + Water. Meet 
Therman. A character developed using 
inspiration from Disney and PIXAR characters, 
Therman was used as a way finding device 
at the show. The digital mascot won the 
hearts of LG Installers, so much so that he 
is now a key character used in onboarding 
communications and continuing marketing 
campaigns across the Air Solutions unit.  

Emotions

Positions

2019 2021 2022 2024
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LG A Brighter Tomorrow

A Brighter Tomorrow
Winning Highly Commended at The Drum 
Awards 2022, this campaign broke records 
at LG Business Solutions for their best-
performing campaign of all time, generating 
over 4,500 leads in 4 months. Our objective 
with this campaign was to educate the 
installers and distributors of heating, 
ventilation and air conditioning units on why 
they should choose LG’s range of THERMA V 
Air-to-Water Heat Pump products, so that they 
can confidently go with this information to 
their customers - the residential consumers. 8,653,833

Ad Impressions

450,379
Video Views

2,143
Total Leads

23,739
Campaign Landing 
Page Visits

details why now is the perfect time to 
add LG THERMA V to your arsenal - 
equipping you with future-proofed skills 
to ensure long-term relevance and 
success for your business.

Our free  
white paper…

In an ever-changing 
world, it’s never been 
more important for  
your business to  
stay relevant.

Making the switch from a traditional 
boiler to LG THERMA V is a strategic 
business decision; providing a future-
proofed solution for both you and your 
customers. 
 
LG THERMA V is an Air-to-Water Heat 
Pump (AWHP) system which uses 75% 
of natural energy absorbed from the 
outside air, and the remaining 25% from 
electricity.  
 
Embrace the future by upskilling and 
installing LG THERMA V technologies 
for your customers today.

A new dawn 
for your 
business

Click here to type

First Name*

Click here to type

Surname*

Click here to type

Email*

Click here to type

Phone*

Click here to type

Postal Code*

Click here to type

Company (for professionals)

Click here to type

Tell us more about your project

Subscribe to our newsletter to receive information and promotions

Submit

To start your LG THERMA V journey, 
download our guide and get in touch 
with us today. Our team of experts will 
be in touch very soon.

Ready to future-proof 
your business?

Why choose LG THERMA V?

Soon it’ll be legally necessary to provide and install eco-conscious 
alternatives to gas boilers. By learning how to install LG THERMA V, 
you are positioning your business for a positive and prosperous 
future.

Future-Proofed Solution

Switching from a traditional boiler to AWHP technology is the single 
biggest thing your customers can do to help combat climate change. 
LG THERMA V drastically curbs harmful emissions, helping to protect 
the planet whilst reducing costly energy bills.

Renewable Heating

LG THERMA V is quick to install - slashing wait times for your 
customers, and improving profitability for your business. Meanwhile, 
the remote controller records up to 50 items in its history; making 
troubleshooting a breeze.

Rapid Installation and Easy Maintenance

LG THERMA V communicates with other LG devices in your customers’ 
homes, is compatible with solar panels, and can be effortlessly 
controlled anytime, anywhere by the LG ThinQ™ mobile app.

Smart Products for Smart Homes

Innovation for a better life

•  All-in-one heating with low noise mode, complete with R32  
   refrigerant. 
•  Can be installed as close as four metres from neighbouring houses. 
•  Reliable and powerful heating year-round; even at -15℃.  

R32 Silent Monobloc
Quieter than a library

Discover the LG 
THERMA V Range

Click here to type

First Name*

Click here to type

Surname*

Click here to type

Email*

Click here to type

Phone*

Click here to type

Postal Code*

Click here to type

Company (for professionals)

Click here to type

Tell us more about your project

Subscribe to our newsletter to receive information and promotions

Submit
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Why now’s the time: Upskill ahead of the heat pump revolution

Change is coming...
We’re all becoming more mindful of our impact on the planet. With CO2 emissions at an all-time high, we’re all beginning to feel the effects of climate change. Homeowners are looking for new ways to make their homes more sustainable, a trend that’s only going to get bigger in the face of escalating fuel prices. For installers, this presents both a problem and an opportunity. Soon it won’t just be desirable, but necessary to provide and install eco alternatives to gas boilers which fuel households more efficiently and reduce emissions. Unless you’re up to speed with the latest technology, your business risks being left behind.

LG wants to help you to get ahead of the curve. In this whitepaper, we’ll explain the benefits that an air-to-water heat pump (AWHP) can bring to almost any home and offer a detailed look at the savings and other benefits your customers stand to make, including the subsidies offered to incentivise the switch. Armed with this information, you’ll be in a better position to present the many advantages of heat pumps to your customers, presenting new and lucrative opportunities for your business and future-proofing it for the decades ahead. 

3

Why now’s the time: Upskill ahead of the heat pump revolution

What is an air-to-
water heat pump?

An air-to-water heat pump (AWHP) is a cheaper and more sustainable way to heat your home. With an AWHP, 75% of the total energy comes from a completely renewable source: air. It is powered by electricity which is a more sustainable and cheaper alternative to gas. For each kilowatt of electricity consumed by a heat pump, about 4kW of thermal energy is generated, making it 200% more efficient [1] than a condensing gas/oil boiler.

In the very near future, your business will be forced to expand its services to include the installation of more environmentally-sound heating solutions. As a part of the UK government’s Heat and Building’s strategy, the Prime Minister set the target to install 600,000 heat pumps a year by 2028, representing a 20-fold increase on current levels. To reach this, grants are being offered to households to help more people to afford to make the switch. Eventually, the government will insist that all properties that can accommodate a heat pump will be required to. From 2021, the near-zero energy building standard for new builds is set to increase this expansion further. 

For installers, this represents a huge shift in the products you’ll be required to fit. The installation and maintenance of gas boilers will become a thing of the past as more and more customers invest in a heat pump. However, help is at hand. LG offers expert training to installers, providing the information and skills you need to take your business further. Get in touch with us to find out more.

Why is it important for 
installers to offer this 
service now?

1

Why now’s the time: Upskill ahead of the heat pump revolution

Upskill ahead of 

the heat pump 
revolution

Why now’s the time:
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LG Brand Loyalty 

Brand Loyalty
Running across three European countries, all campaign 
messaging focused on building brand loyalty with the 
installer market, rather than the products' features. Our 
approach utilised targeted paid advertising on LinkedIn 
and Facebook, along with a strategic mix of email 
nurturing and engaging organic social media content.
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LG Multi V i Campaign

Multi V i
This campaign aimed to increase brand 
awareness in the technical consultant 
audience. We executed the strategy across 
the ACD funnel with paid ads, organic 
social media, email marketing, landing 
page development, email nurturing, 
contact forms, and gated assets. 

3,312,953
Ad Impressions

268
Landing Page Visitors

482
Total Leads

17,102
Clicks From Ads

Contact us

Introducing 

MULTI V i - the 

next generation 

of air intelligence.

Get your free MULTI V i guide

MULTI V i is no ordinary VRF. Bolstered by a groundbreaking AI engine, it doesn’t just work harder than your 

current system; it works smarter, too.

Tomorrow starts today with the VRF system of the 

future.

MULTI V i autonomously makes real-time 

changes based on the time of day, temperature, 

humidity, re
quired airflow and situational need. 

Real-time reactions

Innovative, intelligent, interactive.

From combatting the energy crisis today, to readying for 

carbon neutrality tomorrow.   

 
Download your free copy of our latest guide, and unearth the 

power and potential of this exciting technology.

AI-powered VRF systems like MULTI V i are 

designed to help you and your customers 

achieve more.

MULTI V i uses data to drive its decision-making 

- ensuring your system makes the smartest, 

most efficient choice.

Driven by data
MULTI V i’s intuitive AI is always learning and 

developing, so it isn’t just ready for today but  

for tomorrow.

Predicts what’s next

A typical VRF system serves its purpose, but will it d
o so in the years ahead? 

MULTI V i’s intuitive features can benefit application in the long term.

Features for the future.

Energy Target Control

Noise Target Control

Stop wasting unnecessary energy and power by setting energy target 

levels, and let AI’s autonomous performance adjustments do the rest.

AI ensures the outdoor unit never surpasses the maximum pre-set system 

volume, so it’ll a
lways be EU noise regulation compliant.

AccuWeather Weather Information Interlocking 

Control

The system’s cooling and heating settings will automatically adapt based 

on weather forecasts, and changes in temperature and humidity.

Pair MULTI V i with a pre-existing Hydro Kit to create one integrated 

heating, cooling and hot water solution that’s free from fossil fuels.

Heat Recovery System with Hydro Kit

Discover how to exploit AI functionality to improve 

energy efficiency. 

See how AI can help relieve mental burdens. 

Prepare for tomorrow’s challenges with the support of AI. 

Learn how to leverage the power and potential of MULTI 

V i in the years ahead.

AI-Powered VRF Systems and the Energy 

Crisis: How to Prepare for Tomorrow?

Claim your copy

Click here to typeFirst Name *

Click here to typeCompany Name *

Click here to typePhone *

Select
Country *

Select
Business Sector (Lv1) *

Select
Budget *

Select
Business Sector (Lv2) *

Select
Timeline *

Select
State *

Select
Seniority Level *

Select
Province/City *

Select
Job Function *

Click here to typeLast Name *

Click here to typeWork Email *

Select
I would like to *

I am a *

Products *

Click here to typeMessage *

Homeowner

Residential Air Conditioner

Installer

Multi-Split
Chiller

Etc.

VRF
Single-Split

Commercial end-user

Others

Consultant
Our expert team are on-hand and ready to progress your project today.

Ready to see what MULTI V i can do?

Heating

I have read and agree to the Privacy Policy. Read More 

This field is required

Submit
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One thing Finally is passionate about as a B2B 
agency is ensuring people never think of it as 

‘Boring 2 Boring’. Our recent work with Seco 
Tools, a global tooling manufacturer, shows 
the world that you can certainly have creative 
B2B campaigns that push the boundaries 
and raise the standards in B2B marketing.

“Finally Agency differentiated themselves 
from other agencies that I've worked 
with by knowing more about the 
customer journey and the funnel, and 
how to excite the audience at the top 
level of that funnel in order to pull them 
through into the purchase phase. 

Not many B2B agencies that I have 
worked with before have been able to do 
that so comprehensively and so well. 

The awareness video they created for 
us got over 500,000 views. I actually 
don't recommend Finally to anyone... 
because I want them all for myself.”
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Don’t be Smart. 
Be X-Head.
With this new product launch, the key 
objective was to raise awareness of 
the product and educate the audience 
on how Seco’s X-Heads range can 
make machinists' lives easier. 

The video ad was the strongest driver of 
awareness across the campaign, and it 
performed exceptionally well, amassing 
2,358,041 impressions overall. The video 
achieved 535,107 views on YouTube, 
culminating in an average CPV of £0.02 
across all countries and a CPC of €3.09. 

The product landing page generated 
13,852 views and 8,477 visits, showcasing 
the X-Head’s campaign’s effectiveness 
in driving traffic and capturing 
potential customers' interest. 

Seco Tools Don’t be Smart. Be X-Head.

DON'T BE SMART.  
BE X-HEAD.

2,358,041
Ad Impressions

3,865
Landing Page Visitors

535,107
Video Views

60
Generated Leads
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Universal Drills: 
The Art Of More
We’re currently working on an ongoing 
campaign for Seco Tools Universal Drills 
product range. These drills are designed to do 
less, with more. They cut costs in more ways 
than one - less tooling costs, less time, less 
inventory limits, allowing more production, 
more options, and more action. Our key 
message and concept, ‘The Art of More’ is 
communicated across organic social and 
landing pages promoting a webinar to launch 
the product and designed to generate leads. 

Paid Media 
Campaigns Results
We partnered with Seco on a total of 11 
campaigns throughout 2023. The main aim 
was the generation of quality leads, promoting 
online events and disseminating white papers.

Finally supported campaign strategy 
generation, including platform choice, 
campaign setup, monitoring and optimising 
campaigns, providing account and campaign 
recommendations and reporting. 

Our specialists were able to save Seco 
a lot of time and help them get the 
most out of their ad investments.

Seco Tools Universal Drills: The Art of More

17,263,970
Total Year Ad 
Impressions

538,515
Total Year 
video Views

1,128
Total Leads

494
LinkedIn Followers
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CGTech wanted to improve the number 
of relevant contacts in their database, so 
they turned to Finally's lead generation 
services. Our values underpin our model 
of working: logical, ambitious, informed 
and agile. Using a model of continuous 
improvement, we used data and testing 
to craft problem-focused messaging in 
a campaign that exceeded all targets.

Phase 1 started with existing ad creatives, 
but results were low. We analysed the data 
to use in data-driven improvements. New 
ad graphics and copy focused on user 
pain points, leading to a surge in leads.

But we weren't satisfied. Phase 2 used 
learnings from Phase 1 to refine audiences, 
ad copy, formats, and even form structures, 
achieving even better results for CGTech.

The success of this campaign has 
paved the way for an exciting, ongoing 
partnership with CGTech in 2024. 

36

CG Tech - Vericut

£137.59
Cost Per Lead

186,910
Ad Impressions

4.31%
Lead Form 
Completion

27
Total Leads 
(Goal 12)

£39.45
Cost Per Lead

71,821
Ad Impressions

15.79%
Lead Form 
Completion

51
Total Leads 
(Goal 12)

Phase 1 Results: Phase 2 Results:



Want to know 
what we could 
do for you?

Get in touch

Call
01227 378 720

Email
talk@finally.agency

Web
finally.agency

LinkedIn
linkedin.com/company/finallyagency

Instagram
@finally.agency

YouTube
youtube.com/@finally.agency

Visit
21 St Dunstan's Street 
Canterbury, Kent CT2 8BH

3938



Find out more
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